
 
 

 
PSY 355 Consumer Psychology 

Fall 2019 
Tuesdays/Thursday, 4:00 PM to 5:15 PM  

 
 
Instructor Information: 
 
Instructor:   Dr. David Cwir 
Email:    David_Cwir@BoothUC.ca 
Phone:   204-924-4897 
Office   Waldron Room 313 
Office Hours  Mondays, 11:15 to 12:00/ 12:45 to 3:00 
 
 
GENERAL OVERVIEW OF THE COURSE: 
 

This course focuses on the psychological study of consumer behavior. It examines the role of 
perception, beliefs, learning, emotions, intentions, and behaviour in the context of how people 
decide to purchase goods and products. 
 
Course Objectives 
 
Some of the keys skills you will have developed by the end of the course are: 
 

 The ability to demonstrate knowledge of the basic terms and concepts associated with 
various facets of consumer psychology 

 The ability to demonstrate knowledge of how environmental influences can regulate 
thoughts and behavior 

 The ability to critically read and evaluate research 

 The ability to apply psychological theory to the real world 

 The ability to apply psychological theory to your own behavior 
 

 

 

 

 



Required Textbooks: 
 
Cialdini, R. B. (2008). Influence: Science and Practice (5th ed.).  Pearson, ISBN: 9780205609994 
 
Cialdini, R. B. (2016). Pre-Suasion: A Revolutionary Way to Influence and Persuade.  Simon & 

Schuster, ISBN: 9781501109799 

 
Course Requirements: 
 
Assignments & Evaluation 

Due Date 
Percentage of  

Final Grade 

Midterm October 22 35 % 

Option A: Influence Presentation TBA 20 % 

Option B: Pre-Suasion Presentation TBA 20 % 

Option C: Influence Paper TBA 20 % 

Final Exam TBA 45 % 

  100 % 

 
Each grade component is described in detail below: 
 
Midterm Exam (35% of your grade):  
 
The midterm exam will be given in class on October 22 and will cover material from the 
assigned readings and lectures up until that point.  
 
Final Exam (45%):  
 
The final exam will cover all material covered from the midterm exam until the end of the 
course. The final exam is not cumulative. The time and place of the final exam will be 
scheduled by the Registrar during the exam period (December 6–13, 2019). 
 
ASSIGNMENT OPTIONS: You can choose one of three options for your term assignment. 
Students must inform Dr. Cwir of their choice by the second class (Tuesday, September 10):  
 
OPTION A: Influence Presentation (20%):   
 
The purpose of this assignment is to give students an opportunity to learn about one of the 
compliance principles in greater depth. Each student will choose ONE of the six compliance 
principles described in the book INFLUENCE: Science and Practice and give a 15-17 minute 
presentation to the class. Students are to take on the role of an “expert” on their chosen 
principle and provide an in-depth oral presentation that includes illustrations and applications 
of the principle. The presentation should provide an overview of the principle and include 
examples of the principle at work, along with relevant research examples that complement 
their presentation.  Although students may use INFLUENCE: Science and Practice as a 
framework, the vast majority of the presentation’s content should include illustrations and 
examples that were not described in the book or in class. This will require students to search 
for their own examples and illustrations of the principle to use in their presentation.  



 
Preparing Your Presentation: 

 
When preparing your presentation, you should be sure to include certain key components (as 
you will be graded on them). A suggested outline for your presentation is given below: 

 
Introduce the compliance principle: 

 Give a brief description and overview of the compliance principle (this should not take 
up a significant amount of your presentation, since students in class will already be 
familiar with the principle) 

 
Provide an Overview of Relevant Research: 

 Set up the presentation by providing a brief review of research that is relevant to the 
topic 

 Inform audience of how the research is related to your chosen principle 

 For each experiment you present, describe the hypothesis, methods, results, and discuss 
how the findings relate to the broader topic you are covering  

 Although not a requirement, you may find it helpful to search for published research in 
one of the following journals and present it to the class: 

 

 Journal of Consumer Psychology  

 Journal of Consumer Research  

 Psychology and Marketing  

 The Journal of Personality and Social Psychology 

 The Journal of Experimental Social Psychology 

 Personality and Social Psychology Bulletin 
 
Provide Examples that Illustrate the Chosen Principle (this should make up the bulk of your 
presentation): 

 Find interesting examples of the compliance principle in action 

 Give a variety of examples from various sources (e.g., advertisements, cartoons, 
personal experiences, movies, stories etc.) 

 Discuss how the examples illustrate the compliance principle 

 Describe the lessons we can learn from each of your examples 

 Describe how the compliance principle is at work in each example that you use in your 
presentation 

 
Note: Students should seek to find creative ways to illustrate the chosen principle to the class. 
Presentations will be graded on content, delivery, creativity, and the quality of examples and 
illustrations of the principle. Students must find novel examples and illustrations of their chosen 
principle and have minimal overlap with material already covered in the textbook or in class. 
However, students may find it useful to see the types of illustrations and examples that are 
used throughout INFLUENCE: Science and Practice (e.g., Cartoons, Readers Reports etc.) to get 
an idea of the kinds of examples that they might use in their presentation (e.g., see page 161 
for a good example of article demonstrating Conditioning and Association; see Reader’s Report 



7.3 on page 217 for a good example of someone describing an article that he read in the Wall 
Street Journal illustrating the scarcity principle). 

 
Discussion/Conclusions:  
Students can end their presentation by discussing some of the practical implications of their 
chosen influence principle. For example, students might describe the most important lessons 
they have learned about the influence principle they are discussing, how to resist the influence 
principle when it is being used to influence your decisions etc. 

 
Presentation topics will be assigned by drawing names during the second class session. 
Therefore, students are encouraged to select two or three potential topics by the second 
session in case they do not get their top choice.  Note: Because of time constraints, only 6-8 
students can choose this option. 
 
Note: Each student should email the final PowerPoint presentation slides to Dr. Cwir 
(david_cwir@boothuc.ca) by 10:00 AM on the day of the oral presentation.  
 
 
OPTION B: Pre-Suasion Research Presentation (20%):  
 
Throughout the course of this class each student will give a 10-12 minute presentation to the 
class based upon a current (i.e., past 15 years) academic publication within the field of 
consumer psychology. The presentation will provide an overview of a research article that 
pertains to a specific area of consumer psychology that is covered in the book Pre-Suasion. 
Although not mandatory, students are encouraged to choose a research article that is related 
to the chapter/topic being covered in class on the week that each student chooses to present.  
The presentation should be prepared using PowerPoint slides and include real-life applications. 
Each student should email the final presentation slides to Dr. Cwir (david_cwir@boothuc.ca) by 
10:00 AM on the day of the oral presentation. Each student must also submit a short 1-2 page 
summary of the article that includes the following information: 
 

 The title, author, source and date of the article.  A copy of the article must also be 
emailed to Dr. Cwir the morning of the presentation or attached to the written summary 
as an Appendix.  

• Include a brief summary of the article that includes the research question or hypothesis 
of the article; the method/procedure used to test the hypothesis or answer the question 
(identify dependent and independent variables); the results (key findings) and 
conclusions of the article 

 Identify the psychological concepts in the article and indicate the pages in the text that 
are applicable. 

 
Choosing a Topic & Article to Present: 
 
Students will be asked to choose a broad topic area (see the list of chapter topics after the 
midterm exam in the Course Outline below) and will be assigned a date to present based on 
when that topic is being covered by the instructor. Presentation topics will be assigned by 
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drawing names during the second class session. Therefore, students are encouraged to 
select two or three potential topics by the second session in case they do not get their top 
choice. Once the topic is determined, students will then be asked to find a research article 
to present to the class and inform the instructor of their article. Students should pick 
articles that have been published within the last 15 years. Although not mandatory, you 
may find it helpful to search for published research in one of the following journals: 
 

 Journal of Consumer Psychology  

 Journal of Consumer Research  

 Psychology and Marketing  

 The Journal of Personality and Social Psychology 

 The Journal of Experimental Social Psychology 

 Personality and Social Psychology Bulletin 
 
Students are strongly encouraged to check-in with the instructor once they have chosen a 
research article to ensure that it is appropriate and provides adequate depth and scope for 
their presentations. Grades will be reduced if students do not choose an article that meets 
the requirements mentioned above.   
 
***EXAMPLE – On the first class each student should begin to choose a broad topic (e.g., 
“What's Focal is Causal”). Students will inform the instructor of their choice when their 
names are drawn on the 2nd class. By the 3rd class, each student will inform the instructor of 
the specific sub-topic he/she wishes to present (e.g., the effects of camera angle on 
perceptions of guilt during police interrogations). Finally, once each student has found a 
suitable research article, check-in with the instructor to make sure you are on the right path 
before preparing your presentation and writing your 1-2 page summary paper.****** 

 
Preparing Your Presentation: 
 
When preparing your presentation, you should be sure to include certain key components. 
A suggested outline for your presentation is given below: 
 
Introduce the article: 

 Introduce the article’s Title and Author 

 Set up the presentation by highlighting key components of the article’s Introduction 
Section (e.g., Introduce the research questions/problems proposed by the authors and a 
review of current literature relevant to the topic) 

 Inform audience how this article is related to the topic that you are presenting 

 The hypotheses of the paper should be clearly stated 
 

Provide Overview of the Research 

 Review the Methods used in each experiment  

 Explain the designs of the study, participants, materials/tools and procedures 

 Present the results that were found (use Bar Graphs and Tables to show results when 
possible) 
 



Discuss the Research Results 

 Discuss how the findings relate to the broader topic you are covering and its 
contribution to the field 

 Explain whether the results confirm the hypotheses and whether there is enough 
empirical and theoretical evidence to support the findings 

 Discuss the weaknesses and limitations of the study 

 Suggest what future research is needed and why 
 

Facilitate Class Discussion 

 Students in the class will be given an opportunity to ask questions about the research 
article after each presentation, so be sure you are prepared to answer questions and 
facilitate class discussion. Class discussions should be at least 3 minutes long (in addition 
to the 10-12 minutes presentation).  

 
Note: Each student should email the final PowerPoint presentation slides to Dr. Cwir 
(david_cwir@boothuc.ca) by 10:00 AM on the day of the oral presentation.  
 
OPTION C: Influence Application Paper (20%):  

 
The purpose of this paper is to apply THREE of the six compliance principles that are described 
in the book INFLUENCE: Science and Practice to help explain real-world examples of your 
choice. The real-world examples can be anything from advertisements to personal experiences 
that you have had with three of the six compliance principles (e.g., a personal experience with a 
salesperson who used one of the tactics to try to persuade you to make a purchase), as long as 
the real-world example can be adequately explained by one of the six compliance principles 
covered in INFLUENCE: Science and Practice. Note: There should be minimal overlap with the 
examples provided in the paper and the real-world example(s) that are used in Influence, Pre-
Suasion, or that the other students chose to use in their oral presentation for Option A. 

 
How to approach this paper: 

 
Your paper should include three major sections. Each section should be devoted to one of the 
six compliance principles described in the book INFLUENCE: Science and Practice (i.e., 
Reciprocation, Commitment and Consistency, Social Proof, Liking, Authority, and Scarcity). Each 
of the three sections in your paper should have the following structure: 

 
1) Introduction: A brief introduction and description of the principle. 

 
2) Research: A description of at least one experiment from a reputable peer-reviewed journal 

article that illustrates the compliance principle in question (e.g., describe an experiment 
that illustrates the principle of reciprocation). Be sure to explain the methods, including 
each independent variable and dependent variable, the hypothesis, and the results. In order 
to do well, you must clearly describe your chosen research article and how it utilizes and 
illustrates the compliance principle in question. The article you choose must be published in 
a reputable peer-reviewed journal article and it cannot be an experiment that is already 
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described in detail in the book INFLUENCE: Science and Practice. Although not mandatory, 
you may find it helpful to search for published research in one of the following journals: 
 

 Journal of Consumer Psychology  

 Journal of Consumer Research  

 Psychology and Marketing  

 The Journal of Personality and Social Psychology 

 The Journal of Experimental Social Psychology 

 Personality and Social Psychology Bulletin 
 

3) Real-World Event: A description of the real-world example(s) that illustrates the compliance 
principle in question. Make sure that you describe the real-world example(s) with enough 
background information so that someone who has never heard of the example can 
understand what happened. Each of the three sections of your paper should have at least 
one real-world example to illustrate the compliance principle, but you can describe more 
than one example if you would like, as long as you describe each example with enough 
detail and keep the word-count of the paper in mind (see below).  

 
Note: for good examples of how you might describe a real-world example, please refer to the 
“Reader’s Reports” that are included throughout the book INFLUENCE: Science and Practice 
(e.g., see Reader’s Report 7.3 on page 217 for a good example of someone describing an article 
that he read in the Wall Street Journal illustrating the scarcity principle). 
 
4) Discussion: You should end each section by discussing the importance of the compliance 

principle to the world. How might understanding this principle have the potential to change 
how most people would understand your real-world example? How might using or 
understanding this concept be able to improve our lives? How can people defend 
themselves from the compliance principle (should it be used against them in a manipulative 
manner)? You can talk about whatever you’d like here, but I’d like you to think big and 
deeply! You should also discuss how fully the compliance principle explains the real-world 
example. What are the implications of the specific principle? Does it fully explain the real-
world example? Are there aspects of the example that the principle could not explain? Do 
you buy the psychological account? Why? Why not? Are there any remaining issues that are 
not resolved?  

 
The marking scheme will take into account:  
• Clear and correct explanation of the three compliance principles  
• Clear and correct description of the research article(s) in each section   

 Clear description of the real-world example(s) 

 Application of the compliance principles to the real-world examples 
• Strength of argument and depth of thought in addressing why we should care about 

each compliance principle 
• Depth of thought and understanding in addressing the implications  
• Clarity of writing 
• Proper format (APA style, appropriate length, recent event) 

 



The paper should be between 1500 and 2200 words long, excluding references and title page 
(approximately 6 to 8 pages), type written doubled-spaced with a 12-point font, APA style, 
and 1" margins. This gives you about 2 to 3 pages for each of the three principles. You should 
have a cover page that includes the title of your paper, course code number, your name, and 
the number of words in your paper. You should follow proper citations for references using the 
APA guide.  

 
Note: Students are responsible to keep a backup print copy of all assignments. 

 

BONUS OPTION: Written Research Proposal: 
 

Students can receive up to 3 extra credit points by submitting a research proposal based on a 
topic of their choice. The written proposal should include an Introduction Section (in which you 
will provide a summary of a chosen research article, the background and rationale for your 
proposed experiment and your hypothesis etc.), a proposed Methods Section, and a Discussion 
Section that describes your expected results, implications of your results, etcetera. The chosen 
article must be different from the one used in the student’s oral presentation or application 
paper.  

 
Details on the Introduction Section (include a succinct summary of one psychological article 
published in a peer-reviewed journal that is related to the chosen topic): 

 
Choose a topic that is related to something you learned in class and find a journal article that is 
related to it.  After you have found a peer-reviewed journal article, write an APA style 
Introduction to your paper. Make sure you describe relevant past research that your proposed 
study will be based upon and summarize the theories and/or concepts that are applicable to 
your proposal. Use the relevant article to set up and support your own research proposal (make 
sure that you provide enough theoretical background. Simply summarizing the article is not 
enough). Here you can critically evaluate the past research (e.g., the theories or concepts used 
in the article, methodologies of the studies etc.) and discuss the strengths and weaknesses of 
the theories or concepts that were used. As you read and summarize the article, keep the 
following questions in mind: How is the article that you chose related to something from the 
course? What is the unique contribution(s) of research/theory in the article? Are there any 
unresolved issues? If so, how would you address them? Your proposed study could address 
these issues. Be creative! You should spend at least 1/3 of your entire paper on this section 
(i.e., 1-2 pages) and it should include the following information: 
 

• A brief summary of the article that includes the research question or hypothesis of the 
article; the method/procedure used to test the hypothesis or answer the question 
(identify dependent and independent variables); the results (key findings) and 
conclusions of the article 

 Identify the psychological concepts in the article and indicate the pages in the course 
textbooks that are applicable to your proposal. 

 
Research Proposal/Methods Section: 

 



Based on the research described in your chosen article, explain why your proposed experiment 
is important or theoretically interesting (this is an important step). Then outline a study that 
would examine this difference in a compelling and interesting way. The study should be an 
experiment in which at least one variable is manipulated. You will need to outline the proposed 
study in enough detail so that you can show the reader that it will demonstrate what you want 
to show in a convincing way.  

 
Remember to describe the phenomenon you want to examine, why this phenomenon is 
theoretically interesting, and propose a compelling way that your idea can be tested. The more 
thought that goes into your bonus paper (both your theorizing about the topic in question, and 
in your design of a study to test it), the better your grade will be (i.e., the more likely you will 
get full bonus marks). 
 
Remember to end with a brief Discussion section that described your expected findings and 
how your study will contribute to the field of consumer psychology (e.g., why it is important 
and theoretically interesting?) 
 
Format: This proposal must be written in APA format (e.g., printed double-spaced with a 12-
point, Times New Roman font). The Title page of your paper should contain the title of your 
paper, course code number, and your contact information (i.e., name and email).  You should 
also include the title, author, source and date of the article.  A copy of the research article must 
also be emailed to Dr. Cwir the day the bonus assignment is due.  The paper should be 3 pages 
minimum and 5 pages maximum (excluding the title page, references, figure/table, and 
appendix pages). You should follow proper citations for references using the APA guide. 
 
Note: if you choose to complete the Bonus Option, it must be submitted by Thursday, 
November 28. Submissions after this date will not be accepted.  
 
Grade Points to Letter Grades 
 

Letter Range Letter Range Letter Range Letter Range 

A+ 90 - 100 A 80 - 89 B+ 75 - 79 B 70 - 74 

C+ 65 - 69 C 60 - 64 D 50 - 59 F 0 - 49 

 
Grades will be rounded up at the halfway mark (i.e., .5), and rounded down otherwise. For 
example, 84.50 would round up to an A, 84.49 would round down to a B.  
 
Letter Grades & Grade Points 

https://boothuc.ca/wp-content/uploads/2019/04/Academic-Calendar-2019-2020-Final-2.pdf 

A+  (4.5) Exceptional performance with evidence of outstanding original thinking, superior 
organization, exceptional capacity to analyze and synthesize; a superior grasp of the subject 
matter with sound critical evaluations; evidence of an extensive knowledge base. A final 
grade of A+ may be awarded only with the approval of the Academic Dean. 
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A (4.0) Excellent performance with evidence of excellent original thinking, excellent 
organization, excellent ability to analyze and synthesize; an excellent grasp of the subject 
matter with sound critical evaluations; evidence of an extensive knowledge base. 

B+ (3.5) Very good performance with evidence of original thinking, very good organization, 
demonstrated ability to analyze and synthesize; a very good grasp of the subject matter; 
evidence of good critical judgment, a very good understanding of the relevant issues under 
examination; very good familiarity with the relevant literature. 

B  (3.0) Good performance with evidence of a good grasp of the subject matter; evidence of 
critical capacity, good analytical ability, a good understanding of the relevant issues under 
examination; evidence of good familiarity with the relevant literature. 

C+ (2.5) Satisfactory performance with evidence of a satisfactory grasp of the subject 
matter; evidence of critical capacity, demonstrated analytical ability, an understanding of the 
relevant issues under examination; evidence of familiarity with the relevant literature. 

C  (2.0) Adequate performance with evidence of an adequate grasp of the subject matter; 
some evidence of critical capacity, an ability to develop solutions to simple problems found in 
the material; evidence of familiarity with some of the relevant literature. 

D  (1.0) Marginal performance with evidence of marginal familiarity with the subject matter 
and some evidence that critical and analytical skills have been used. 

F   (0) Inadequate performance with little evidence of even a superficial understanding of 
the subject matter; serious weaknesses in critical and analytical skills; limited or irrelevant 
use of the literature; failure to satisfy course requirements.                                  

Submitting Assignments & Late Policy 
 
Students must submit hard copies of completed assignments at the beginning of class on the 
scheduled due date. If students do not submit the assignment at the beginning of class, there 
will be a 5% reduction from their grade. After the first 24 hours, there will be 10% deducted for 
each day an assignment is late. Assignments submitted late without legitimate reason will be 
accepted within one week of the deadline, but 10% will be deducted from the final grade per 
day. After one week, the assignment will not be accepted. If an exam is missed without 
legitimate reason, the student will receive a zero. Students are responsible for keeping a back-
up copy of their completed assignment in addition to the submitted copy. 
 
You should let me know as soon as possible if you have a legitimate reason for not being able to 
submit an assignment on time. In order to be standard and fair to every student in class, all 
legitimate reasons MUST be accompanied with documentation (e.g., a doctor’s note) or 
through prior permission granted by Accessibility Services. 
 

 
 



Academic Policies 
 
Academic Integrity 
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It is a serious offence to present a piece of work for course credit as one’s own if the work or a 
portion thereof was done by some other person (plagiarism). Actions of plagiarism harm both 
the student and the reputation of the University College.  Plagiarism or any form of cheating in 
examinations or term tests (e.g. crib notes) is subject to serious academic penalty that may 
include loss of part or all of the marks for an assignment/test, failure in the course, dismissal 
from the University College, or other serious consequences.  Plagiarism or cheating in a course 
in which a student is cross-registered with the University of Manitoba may lead to disciplinary 
action by the University according to its policies. 
 
To plagiarize is to take ideas or words of another person and pass them off as one’s own. In 
short, it is stealing something intangible rather than an object. Obviously it is not necessary to 
state the source of well known or easily verifiable facts, but students are expected to 
acknowledge the sources of ideas and expressions they use in their written work, whether 
quoted directly or paraphrased. This applies to diagrams, statistical tables and the like, as well 
as to written material and materials or information from Internet sources.  Failure to do so 
constitutes plagiarism. It will also be considered plagiarism and/or cheating if a student submits 
an assignment in whole or in part by someone other than him/herself, or copies the answer or 
answers of another student in any test, examination, or take-home assignment.  
 
At the beginning of their program of study, all students are required to complete the prescribed 
plagiarism tutorial. 
 
Instructors are required to report all allegations of plagiarism or cheating to the Academic Dean 
before a grade is assigned. The original assignment is submitted to the Academic Dean.  
 
The Academic Dean will chair a joint meeting of student and instructor to hear both the 
allegations and the student’s response to the allegations. The Academic Dean will then make a 
determination whether or not plagiarism or cheating has in fact occurred and decide on 
appropriate disciplinary measures. The student and instructor will be notified of the Academic 
Dean’s decision in writing. A copy of the decision will be sent to the Registrar and University 
College President. The student has the right to appeal the decision of the Academic Dean (see 
Academic Appeals). 
 
Policy on the Use of Personal Computers, Electronic Devices and Cell Phones in Booth 
Classrooms 
https://boothuc.ca/wp-content/uploads/2019/04/Academic-Calendar-2019-2020-Final-2.pdf 

 

We consider the Booth classroom environment to be a special place of focused engagement 
between professors and students. As such, electronic devices are allowed in the classroom only 
for the purposes of course instruction. The use of computers, the internet (including email), 
downloaded material, or other electronic devices such as cell phones require the express 
permission of the instructor. Social networking sites such as Facebook, Twitter, blogging and 
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other related activities are not permitted in Booth classrooms. The use of personal computers 
and other electronic devices in the classroom is a privilege which may be withdrawn at the 
discretion of the instructor. 
 
Policy on Unclaimed Term Work 
 
It is the student’s responsibility to claim all term work, assignments or tests. 
Any term work that has not been claimed by students will be held for a period of four months 
from the end of final exam period for the term in which the work was assigned. At the 
conclusion of this time, all unclaimed term work will be destroyed according to FIPPA 
guidelines. 
 
Withdrawal 
 
Any student who is considering withdrawing from the course is requested to speak with the 
instructor and contact the Booth University College Registrar at 924-4861 and/or your program 
advisor.  
 
Voluntary Withdrawal Date  
 
Any student who is considering withdrawing from the course is requested to speak with the 
instructor and contact the Booth University College Registrar at 924-4861 and/or your program 
advisor. 

Tentative Course Outline 
 
An outline of the term work follows. For various reasons, however, it is sometimes necessary to 
deviate from that schedule. Such deviations in the scheduling or nature of tests or other work 
will be announced in class. Missing announcements is not an excuse for being unaware of the 
changes.  
 

 

Date: Lecture: Assigned 
Readings: 

Assignments & 
Important Deadlines: 

Thursday, 
September 5 

Syllabus   

Tuesday, 
September 10 

Introduction to Persuasion Influence 

Chapter 1 

 

Thursday, 
September 12 

Weapons of Influence 

Reciprocation 

Influence 
Chapter 1 
Chapter 2 

September 4-13: 
Late Registration and 
Revision Period 

Tuesday, 
September 17 

Reciprocation (Cont.) 

 

Influence 

Chapter 2 

 



Thursday, 
September 19 

Commitment and Consistency Influence 

Chapter 3 

 

Tuesday, 
September 24 

Commitment and Consistency 

(Cont.) 

Influence 

Chapter 3 

 

Thursday, 
September 26 

Social Proof  

Liking 

Influence 
Chapter 4 
Chapter 5 
 

 

Tuesday, 
October 1 

Liking (Cont.) 

Authority 

Influence 
Chapter 5 
Chapter 6 

 

Thursday, 
October 3 

Scarcity Influence 

Chapter 7 

Chapter 8 

 

Tuesday, 
October 8 

Student Application 

Presentations 

  

Thursday, 
October 10 

Student Application 

Presentations 

  

Tuesday, October 15 
 

 NO CLASS: Thanksgiving 

Thursday, October 17 
 

NO CLASS: Reading Week 

Tuesday, October 22 Midterm 

Thursday, 
October 24 

Pre-Suasion: An Introduction Pre-Suasion 
Chapter 1 

 

Tuesday, 
October 29 

Privileged Moments Pre-Suasion 
Chapter 2 
 

 

Thursday,  
October 31 

The Importance of 
Attention...Is Importance 

Pre-Suasion 
Chapter 3 

 

Tuesday, 
November 5 

The Importance of 
Attention...Is Importance 
 
What's Focal is Causal 

Pre-Suasion 
Chapter 3 

Chapter 4 

November 1: Voluntary 
Withdrawal Date 

Thursday, 
November 7 

What's Focal is Causal Pre-Suasion 
Chapter 4 

 



Tuesday, 
November 12 

Commanders of Attention 1: 
The Attractors 

 

Pre-Suasion 
Chapter 5 
 

 

Thursday, 
November 14 

Commanders of Attention 2: 
The Magnetizers 
 
 

Pre-Suasion 
 Chapter 6 
 
 

 

Tuesday, 
November 19 

The Primacy of Associations: I 
Link, Therefore I Think 

Pre-Suasion 
Chapter 7 

 

Thursday, 
November 21 

Persuasive Geographies: All 
the Right Places, All the Right 
Traces 

Pre-Suasion 
Chapter 8 

Application Paper Due  
 
November 22:  
Time Extension 
Application Date 

Tuesday, 
November 26 

The Mechanics of Pre-Suasion: 
Causes, Constraints, and 
Correctives  
 
Six Main Roads to Change: 
Broad Boulevards as Smart 
Shortcuts 

Pre-Suasion 
Chapter 9 
 
 
Chapter 10 
 

 

Thursday, 
November 28 

Unity 1: Being Together  
 
Unity 2: Acting Together 

Pre-Suasion 
Chapter 11 
Chapter 12 

Bonus Option Due  
 

Tuesday, 
December 3 

Ethical Use: A Pre-Suasion 
Consideration  
 
Post-Suasion: Aftereffects 

Pre-Suasion 
Chapter 13 

Chapter 14 

 

Note: The final exam (45%) will be held during exam week December 6–13 as scheduled by 
the Registrar. 

 
 
 

 


